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Q.1 aquret & gRHATST HIfeTT TUT TS JHG Sl &1 gofel Siford
Define Marketing and describe its main function.

Q.2 A9ura TASOT T 3M9eRT AT 3T § 99T fReor & ganfaa e
arell 2fFaal &1 quieT RIS |

What do you understand by Marketing Mix ? Describe the forces affecting
Marketing Mix

Q.3 3UHFAT STdgR T AT 3T § ? IUHFAT TR o AT &l
a3t AT & sy

What is meant by consumer behavior ? Explain the various method of measuring
consumer behavior.

Q.4 TagureT fafFaentor fr auRoT $r carear ey fear &t
3YHIFAT 3cUTG &l TSCTed olh] 3 ITURUM & 3YANT hl GHSSA?

Explain the concept of market segmentation. Taking an example from a
consumer product, explain the use of this concept.




.5 TA9oTeT qITaRoT @ AT IMAT g2 TR UF d1ed gATa0T o e
I |

What is the meaning of Marketing Environment? Discuss Internal and External
environment?

Q.6 5FT YO AT & 2 SR TUTTAT ST ST TeRTT ST I7eh! ST <hifsr |

What are buying motives? Classify and explain the buying motives ?

Q.7 3cUTe, THad T 7Y FHSSY 3cUlG [AFT H gRAdel! dl HieT Pl
O gea gafad :d &

Explain the meaning of product mix. What factors influence changes in product
mix?

Q.8 SHGATT I HBeldT AT TAhAdT 38 fafdieet a&g3n & Fed
fAeRor 1 Af w AR F § A= ffe

The success or failure of a business demands to a large extent on its price
policy. Discuss.

Q.9 “seurel &1 FersT v Hif & Shawt T ar § ¢ IIGFT eV R FUA
$r Jear F1 AT oD

“Product like people have life —cycle.” Discuss the validity of the statement by
giving suitable example.

Q.10) fordlt &g &1 HHAT AUROT & fAU HIAS S arell HET fafaAt wr dag
F auia fifed

Describe briefly the chief pricing methods which are used to determine the price
of a product.



